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Fineos opens new US base
] Fintech company Fi-

neos has opened a 
new office in Atlanta, 
Georgia, amid plans to 
create 50 new jobs over the 
next six months in Ireland, 
Poland, Australia, New 
Zealand and the US. 

The move will bring 
the company’s combined 
headcount at its Dublin 
headquarters, an existing 
office in Boston and addi-
tional overseas offices in 
Britain, Poland, Australia 
and New Zealand to 550. 

Fineos is now recruiting 
for software engineers and 
testers, DevOps engineers 
and analysts at its Java en-
gineering practice in Dub-
lin and Gdansk, Poland.  

It is also recruiting for 
professional services roles 
in implementation and 
cloud engineering at its 
US offices in Sydney and 
Melbourne in Australia 
and Wellington in New 
Zealand. 

Michael Kelly estab-
lished Fineos in 1993. The 
firm sells claims man-
agement software to the 
insurance sector in nine 
countries. Its flagship Ad-
minSuite product is a 
cloud-based core platform 
for life, accident and health 
carriers. 

Kelly, who is chief exec-
utive, attributed the com-
pany’s growth to new cus-
tomers in claims, absence 
and paid family leave. 

“We are investing heav-
ily in Fineos Absence and 
Paid Family Leave as part 
of Fineos AdminSuite, our 
next generation core prod-
uct suite for Life, Accident 
and Health insurance,” he 
said.  

“By recruiting new tal-
ent with the right level of 
business and technical ex-
pertise, we will continue to 
increase our market share, 
enter new markets and 
grow our overall business.” 

EU aid programme boosts 
FoodCloud Hubs remit 

]  Social enterprise Food-
cloud Hubs is partner-

ing with the Department 
of Employment Affairs and 
Social Protection to provide 
food to the most deprived 
in Ireland. 

The Fund for European 
Aid to the most Deprived 
(FEAD) programme will be 
made available to home-
less people, children in low 
income households and 
victims of domestic vio-
lence living in shelters and 
refuges. 

FoodCloud Hubs will be 
responsible for the pro-
curement, storage and dis-
tribution of non-perishable 
goods offered under the 
scheme. 

This will include break-
fast cereals, porridge, 
soups, pasta and rice and 
canned vegetables. The 
food will be supplied to 
eligible organisations on a 
regular collection schedule.  

“The FoodCloud and 
FoodCloud Hub models 
have proven to work in-
credibly well in managing 
food surplus and unsold 
food between retailers, the 

food industry and local 
charities,” said Deirdre 
Clune, MEP for Ireland 
South. 

“Now, thanks to EU 
funding, the FEAD pro-
gramme provides 
non-perishable food to 
those most in need in a 
very structured and sus-
tained way.” 

FoodCloud was estab-
lished in 2013 by Iseult 
Ward and Aoibheann 
O’Brien to redistribute 
surplus food items from 
retailers to charities, in-
cluding the Society of St 
Vincent de Paul and the 
Simon Community, using a 
software platform.  

The platform allows re-
tailers to upload details of 
their surplus food and then 
sends a text message to 
local charities telling them 
what is available. 

“We’ve had growing 
support from the food 
industry in Ireland, with 
over 100 businesses 
now supplying surplus,” 
said Eimear Delahunty, re-
gional development co-or-
dinator, FoodCloud Hubs.  

Wireless broadband firm  
to create 12 jobs in Derry

]  A new wireless broad-
band provider in Derry 

will create 12 jobs amid 
plans to increase export 
sales and its presence in 
Ireland.

Start-up Beacon Broad-
band sells high-speed 
wireless broadband to 
homes and businesses in 
the northwest.

Invest Northern Ireland 
has offered the company 
€54,000 towards the re-
cruitment drive.

“Our company ethos is 

built on providing strong 
customer service backed 
by the provision of guar-
anteed service speeds and 
uptime,” said Brian Mc-
Court, managing director 
of Beacon Broadband.

“Using the latest tech-
nology, we offer speeds 
that rival fibre broadband 
in areas that have little or 
no broadband access. This 
is making us a very attrac-
tive proposition to many 
consumers across both the 
North and Ireland.”

Fineos chief executive Michael Kelly

Regional development co-ordinator of Food Cloud Hubs 
Eimear Delahunty and Ireland South MEP Deirdre Clune 

Brian McCourt, managing director of Beacon Broadband, 
with Des Gartland of Invest Northern Ireland

Dúinn Designs’ Skellig scarf takes 
off with Aer Lingus partnership

Cork company flourishes  
in fight against cybercrime

Dolmen joins EU research 
projects worth €11.5m

Bringing a mobile 
dimension to 
group calls
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T
he Cork-based 
cybersecuri-
ty firm Smart-
tech247 is gear-
ing up for growth 
in Ireland and 

overseas with the opening of 
a new €1.5 million Securi-
ty Operations Centre (SOC) 
offering outsourced threat 
monitoring and prevention 
services.

The purpose-built facili-
ty at Cork Airport Business 
Park will use cybersecurity 
technologies developed by 
IBM and Palo Alto Networks 
to tackle emerging threats on 
behalf of 1,000 companies in 
Ireland, Britain and the US.

“Cybersecurity is rapidly 
becoming the biggest issue 
facing companies, with many 
having learned the hard way 
how breaches can irrepara-
bly damage their reputation,” 
said Ronan Murphy, chief ex-
ecutive of Smarttech247. 

“Cybercrime globally is a $6 
billion a year industry.”

Murphy established Smart-
tech247 in 2012, initially as 
a cybersecurity consultancy, 
opening his first SOC in 2013 
at a cost of €1 million.

“We started originally as 
a consultancy, but when the 
recession started that became  

more difficult because you 
had a lot of companies closing 
down,” he said. 

“I had identified in about 
2009 that cybersecurity was 
a growth sector and that there 
would be opportunities there. 
I spent time in North America 

looking at some of the bigger 
organisations working in the 
cybersecurity sector there. 

“In Europe, nobody was 
offering SOC services, so I 
decided to build one. If you 
imagine a CCTV monitoring 
centre looking at camera foot-

age, what we do is the same 
except you’re looking at the 
digital realm of all the traffic 
that’s coming in and out of a 
company’s network.

“When I built our first SOC, 
I was too early. Cybersecurity 
hadn’t really become a major 

issue for boards of directors 
and leadership teams within 
companies.The first few years 
were really tough for us, from 
2010 to 2013.”

Murphy’s fortunes changed 
overnight when a cyberattack 
on the American retail chain 

Target resulted in the theft of 
credit card details belonging 
to 45 million of its customers.

“The implications for Tar-
get were massive. Our phone 
started ringing and people 
suddenly wanted to talk to 
us,” said Murphy.

Smarttech employs 55 peo-
ple at its Cork headquarters 
and offices in Dublin and 
London as well as a US base 
in Atlanta, Georgia, which 
opened in January 2016. It is 
backed by state agency En-
terprise Ireland.

“We had a massive break-
through about two years ago 
when we became the first 
SOC in the world to imple-
ment IBM’s cybersecurity su-
per computer Watson,” said 
Murphy. “We then became a 
go-to specialist in introduc-
ing Artifical Intelligence and 
cognitive technologies in the 
cybersecurity realm.”
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Dúinn Designs, 
the textile start-
up established in 
Co Louth in 2016 

by Bernadette McCullagh, 
has secured a deal to supply 
luxury Irish heritage scarves 
to Aer Lingus. 

Under the terms of the con-
tract, McCullagh will supply 
her Skelligs scarf for sale on 
board Aer Lingus flights on 
European and Transatlantic 
routes until mid-2018.

The Skelligs scarf is one of 
a range of eight silk scarves 
in the Dúinn Designs range, 
priced at €79.95 each and 

inspired by Irish-themed 
myths and legends, such as 
the Brown Bull of Cooley 
and historical places of in-
terest, including the Giants 
Causeway, Newgrange and 
Kilmainham Gaol.

“Thanks to the Star Wars 
movie, my sales shot up and 
we are selling around 200 
units per month, which is a 
good target for a business the 
size of mine,” McCullagh said.

“Getting on board with Aer 
Lingus has given me massive 
brand exposure and a truly 
global platform.

“It’s great to have an op-
portunity to showcase my 
scarves to such a broad range 
of customers and let them see 
a modern representation of 
Ireland, rather than the tra-
ditional ‘touristy’ view many 
Irish designers seem to high-
light.”

In addition to scarves, 
the Dúinn Designs range in-
cludes bib and bistro aprons, 
tea towels and oven gloves, 
costing from €13 to €30.

McCullagh sells online at 
duinndesigns.com and has 
25 stockists around the coun-

try, including the Kilkenny 
Shop in Dublin, Shannon 
Airport and Bunratty Castle 
in Co Clare and Designiere in 
Bushmills, Co Antrim.

“I studied textiles at uni-
versity, specialising in tex-
tile print, and I have a love 
of scarves, so that is really at 
the core of what I do,” said 
McCullagh. 

“At the same time, in or-
der to get the brand known, it 
made sense to use my patterns 
in other products. 

“I’ve followed Orla Kiely for 
many years and she uses her 
patterns across so many dif-
ferent products. There is a lot 
more that I could  touch, but 
it’s one step at a time for now. 

“It’s the tourist market I’m 
targeting primarily and I want 
to work with more stock-
ists in Ireland, because it is 
so important to get your brand 
known and recognised in 
the marketplace. 

“I am also working towards 
the US. I would like target 
one particular state there, 
whether it be Chicago, Bos-
ton or New York. I think that 
is where a lot of interest will 
come from.” 

BY ELAINE O’REGAN

The communica-
tions technology 
firm 247Meeting 
has launched a new 

mobile app for group calls, 
developed over three years 
at a cost of €400,000.

The mobile conferencing 
app allows users to make 
group calls on the move 
without having to dial in or 
use a pin-code. 

“Pretty much everyone 
these days has a smartphone 
and an address book with 
their entire Outlook contact 
list with loads of names and 
phone numbers,” said Gavan 
Doherty, chief executive of 
247Meeting. 

“Amazingly, they’re still 
using this clunky dial-in 
method for conferencing call 
where they need a dial-in 
number and a pin-code. I 
started wondering: ‘Why 
can’t you just go into the 
address book on your mo-
bile, tap on a few contacts, 
press a green button and off 
you go?’”

Doherty developed a pat-
ented algorithm for the new 
247Meeting conferencing 
app.

It is available to download 
free of charge in Apple and 
Android versions iStore and 
Google Play. Users can place 
some calls initially for free 
with prices thereafter of up 
to 5c per call placed to Irish 
numbers. 

The idea for the new 
mobile app came about as 
a result of Doherty’s own 
experience with telecoms 
fraud in 2011.

He had established 
247Meeting in 2005 to sell 
conference calling, web and 
video conferencing services. 
The company has 15,000 
customers in 57 countries 
and employs 16 people in 
Dublin and offices in Bel-
fast, London and New York.  

“I got a phone call a few 
years back from BT, which 

was an upstream provid-
er for us at the time,” said 
Doherty. 

“They told us that there 
was some suspicious activ-
ity on our account, and then 
their head of credit control 
rang me on Tuesday and said 
that, since the Sunday morn-
ing, we had lost €186,000.”  

247Meeting’s dial-in 
network had been hacked 
to make calls to expensive 
locations such as Cuba and 
Yemen. 

“It nearly shut the business 
down, but BT was very good 
to us and we worked out a 
deal,” said Doherty. 

The experience prompted 
him to apply for an Enter-
prise Ireland’s R&D Fund 
to develop an algorithm that 
would protect the business 
in the future.  

It uses real-time data to 
identify red flags in calling 
patterns, such as the number 
of people on a call, the time 
of day, the day of the week 
or the countries called. If 
the usage pattern points to 
suspicious activity, the us-
er’s account is automatically 
suspended.   

“The algorithm, which 
we’ve had patented, is the 
reason we can offer this new 
mobile app. It underpins the 
system. 

“It means we can do 
something nobody else 
does,” said Doherty. 

COMPANY: 
SMARTTECH247
 
Done deal: opening of 
€1.5m security centre
 
The clincher: “Cybercrime 
globally is a $6 billion 
dollar a year industry” 
– Ronan Murphy, chief 
executive
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Done deal: Aer Lingus 
deal
 
The clincher: “It’s great 
to have an opportunity 
to showcase my scarves 
to such a broad range of 
customers” – Bernadette 
McCullagh, owner, 
Dúinn Designs

COMPANY: 
247MEETING
 
Done deal:  €400,000 
app launch 
 
The clincher: “The 
algorithm, which we’ve 
had patented, is the 
reason we can offer 
this new mobile app. 
It means we can do 
something nobody else 
does” – Gavan Doherty, 
chief executive, 
247Meeting

Gavan Doherty, chief executive of 247Meeting
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Ronan Murphy of Smart-tech247: ‘When I built our first SOC, I was too early. The first years were tough’ Picture: Clare Keogh 
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Dublin-based de-
sign consultancy 
Dolmen has been 
selected to work 

on two EU-funded projects 
worth €11.5 million.

Funded under Horizon 
2020, the €80 million EU 
research and innovation pro-
gramme, the projects will 
see Dolmen collaborate with 
industry partners and uni-
versities across Europe to 
research biomaterials for the 
healthcare sector and artifi-
cial photosynthesis for new 
energy sources.

As part of the €8 mil-
lion personalised biomate-
rials project, 17 partners in 11 
countries will research per-
sonalised biomaterials to 
predict patient responses to 
biomaterial implantation.

The aim of the Person-
alised and/or Generalised In-
tegrated Biomaterial Risk As-
sessment (Panbiora) project 
will be to minimise the health 
risks and side effects associat-
ed with surgery by identifying 
the most suitable biomaterials 
for implantation.

“Dolmen will be work-
ing closely with Dublin City 
University to design a diag-
nostic device for the project, 
integrating new diagnostic 
technologies delivered by 
the other partners.” said Chris 

Murphy, Dolmen’s chief ex-
ecutive and design director. 

“The device will be de-
signed using Dolmen’s unique 
discovery process, where it 
will focus on usability, man-
ufacturability, materials se-
lection and aesthetic design to 
ensure that the prototype de-
veloped will be market-ready 
by the end of the project.”

Dolmen will also work on 
a €3.5 million green project 
researching the potential for 
solar cell technologies to re-
duce CO2 emmissions.

The four-year E-scaled 
project will involve 11 partners 
from 10 countries, including  
the universities of Uppsala 
in Sweden and Stuttgart in 
Germany.

An early-stage research 
group will investigate the 
development of an artificial 
leaf that can mimic photo-
synthesis with the aim of de-
veloping new forms of solar 
storage cells and fuels. 

As a member of the steer-
ing committee for the project, 
Dolmen will support the im-
plementation of a custom-
er-led innovation manage-
ment system.

“We will be delivering a se-
ries of customer-centric de-
sign thinking workshops for 
researchers across Europe,” 
said Sean McNulty, chairman 
and director of Dolmen.

“The aim will be to ensure 
that researchers always have 
a focus on delivering value, 

either through a product, a 
core component, technology 
platform or service, that can 
be easily integrated into exist-
ing systems and ultimately be 
faster to market.”

Established in 1991, Dolmen 
offers product design services 
to customers in the medical 
device, FMCG, pharmaceu-
tical and industrial sectors in 
Ireland and overseas. It em-
ploys 20 people. 

“Since 2013, we’ve been 
growing quite quickly and 
consistently,” said Murphy.

“We established strong 
partnerships in the US, Chi-
na and in European countries 
like France and decided we 
were going to make a com-
mitment to pursue Horizon 
2020 to see what we could 
gain from it.” 

Bernadette McCullagh: ‘Thanks to Star Wars, sales shot up’ 

COMPANY: 
DOLMEN
 
Done deal: €11.5m EU 
project wins
 
The clincher: “Since 
2013, we’ve been 
growing quite quickly 
and consistently. We 
decided we were going to 
make a commitment to 
pursue Horizon 2020 to 
see what we could gain 
from it” – Chris Murphy, 
chief executve, Dolmen

Chris Murphy, Dolmen’s chief executive and design director: 
the company will collaborate with industry and universities 


